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BILL: Am. Sub. H.B. 464 DATE: May 13, 1998

STATUS: As Passed by the Senate SPONSOR: Rep. Mason

LOCAL IMPACT STATEMENT REQUIRED: No — No local cost

CONTENTS: Revisions to the definitions of trademark and service mark

State Fiscal Highlights

STATE FUND FY 1998 FY 1999 FUTURE YEARS
General Revenue Fund
     Revenues - 0 - - 0 - - 0 -
     Expenditures - 0 - - 0 - Minimal decrease

• Minimal decrease in expenditures in the Secretary of State’s Office caused by the elimination of the
notification requirements surrounding the ten year renewal of trademarks and service marks.

Local Fiscal Highlights

• No direct fiscal effect on political subdivisions.

Detailed Fiscal AnalysisDetailed Fiscal Analysis

The bill revises the definitions of trademark and service mark in Ohio Trademark Law
and makes other changes to the Ohio Trademark Law. Most of these changes do not have fiscal
impact on state government.

However, one provision in the bill eliminates the requirement that the Secretary of State
notify the registrants of trademarks and service marks about the necessity to renew their marks.
The removal of this requirement will cause a minimal reduction in expenditures spent on
notification.
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